


* The Faus Group had a great 2006, with North
American sales up 12% to $175 million and global sales of
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about $250 million. Last September, the firm's Georgia lami-
nate facility began production and the firm phased out all of its
prestigious private label programs, with the exception of its
DuPont line at Home Depot.

Last year, a good 60% of the firm's U.S. business was private
label, but this year Faus Floor brand products should have an
equal piece of the pie. The Faus Floor brand is sold through in-
dependent flooring retailers, and by the end of this summer,
the brand should have distribution all across the U.S.

Early last year, CEO Juan Negre was named chairman of the
board of directors—Negre also oversees the firm's European
operations—and Juan Flores was promoted from general
manager of Faus Group Inc, the firm's U.S. division, to presi-
dent of the division. In May, founder Andres Faus passed away.

Faus introduced its first consumer ad campaign this January,
focusing on shelfter magazines. Next year, the firm will launch
campaigns on radio and TV as it moves to gain even greater
recognition of its brand.

At January's Domotex Fair in Hannover, Germany, the
German courts forced Faus to shut down its booth because
of alleged click system conflicts brought by Unilin. The firm
was later cleared of all wrongdoing and Mohawk was forced
to pay compensation.
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